Big Data Visualization
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Big Data You Can Touch

By Rich | Published July 9, 2012

Steven Overly at the Washington Post writes
that a new Startup called Augaroo aims to help D D D

companies make sense of Big Data through AU GAROO

visualization. The company is developing a
product called ZoomData that will allow
businesses to create data charts and graphics on iPads and other Web-enabled

devices.




Jeffrey MacMillan/Capital Business - Justin Langseth of Augaroo makes a pitch for funding at Capital
Connection 2012's TechBuzz competition in May. Augaroo was named best of the Buzz




NEWS

Analysts: Data visualization tools key to
'big data' analytics success

Mark Brunelli, Senior News Editor » : =1
Published: 30 Nov 2011 B e E”'J in}l I N =0

Demand for data visualization tools is rising sharply, partly as a result of more companies
seeking to gain valuable business insights through “big data” analytics initiatives. But
achieving success with data visualization often requires fresh thinking about how to present
information to business users, especially in big-data environments, according to data
management analysts.



“Visualization: The Simple Way to
Simplify Big Data”

e Data visualization has an amazing ability to
make the complex simple, and the latest tools
can do much more than give everyone the
same view of data. It’s only through
visualization that we can take something as
abstract as symbols and turn it into a physical
image that has dimensions that our eyes can
quickly see and our brains understand.

http://www.wired.com/insights/2013/08/visuali
zation-the-simple-way-to-simplify-big-data/
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“Pictures Make Sense of Big Data: Visualization
technology can turn data into pictures that are
far more comprehensible. ”

http://online.wsj.com/article/SB1000142412788
7324769704579010722742987170.html
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e LR

e http://hbr.org/2012/10/data-scientist-the-
sexiest-job-of-the-21st-century/

e Much of the current enthusiasm for big data
focuses on technologies that make taming it
possible, including Hadoop (the most widely
used framework for distributed file system
processing) and related open-source tools,
cloud computing, and data visualization.


http://hbr.org/2012/10/data-scientist-the-sexiest-job-of-the-21st-century/�
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“Visualization is the future”

“If the big data era is really going to
revolutionize our world, visualizations that let
more people make sense of data will be
critical. Here are six startups trying to change
how we interact with and look at our data.”

http://gigaom.com/2013/05/13/visualization-is-
the-future-6-startups-re-imagining-how-we-
consume-data/
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Visualization@HKUST




Volume Visualization
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Information Visualization
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Visual Analytics of Social Media

Dynamic Tag Clouds OpinionSeer FacetAtlas
" maTk-;tCDmpany
- e “_':"'"'computer
= _.Ezﬂ_%ea, apple

TVCG'10 TVCG'10
___________________________________ (InfoVis’10) (InfoVis'10)
l;_ J 1 Ll-hin-.v,.ffke::.l.:;r 2004 2005 2006 2007 2008 2009 201 u: Bep 1. 20
e Tensor /Fiber i
- : |: TextFlow TextWheel
g . \ \ :
-— | TvVec'1ll ACM TIST'12
—_— / | (InfoVis'11)
L(t!} Ducumuntﬂumpuml_ J:




Urban Environment and Human Behavior
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